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Guidelines for TUJ Student Groups Using Social Media 
 

Created: 2018/2/26 
 
These guidelines have been created to assist TUJ student groups in actively and effectively 
using social media. With a better understanding of the nature of social media, and by adhering to the 
rules set forth here, we can maximize its potential to improve communications with all TUJ stakeholders 
while minimizing the potential risks of participating in social media. The goal here is to encourage all to use 
social media effectively and responsibly. 
 
These guidelines constitute official TUJ policy and supplement other Temple University and TUJ rules and 
policies. Failure to follow these guidelines may result in disciplinary action. 
 
I. The Basics  
 
“Social media,” as the term is used in these guidelines, refers to blogs, social networking sites (SNSs), 
bulletin boards and all other Internet-based media which provide a platform on which borderless 
discussion and exchange take place. Social media includes, but is not limited to, personal and group 
websites (1) created and hosted at the Sites.temple.edu website hosting system, or (2) maintained at 
Facebook, Instagram, SnapChat, Twitter, YouTube, LinkedIn, WordPress, Wix, Blogger, Flickr, Ameba or 
other internet-enabled platforms. 
 
TUJ respects the rights of students, acting individually or in groups, to use social media. This includes, for 
example, writing personal blogs or posting on Facebook or Twitter through individual or group accounts. 
However, we ask that you bear in mind the following points:  
 
Internet and Social Media Basics 
• What you post on the Internet is accessible by anybody and everybody. Once you have posted 

something, you generally have no control over it. There are ways to duplicate and disseminate a 
posting (such as by screen captures or photos) even if you limit access to your close friends. 

• Your posting will be hosted on the Internet, and, therefore, may be “archived” by a search engine and 
thus searchable for a very long period of time – even after you have deleted it from its original location.  

• Internet platforms require users to agree to particular terms of use. In addition to these, contributors 
to social media may be held legally responsible for their posts, including possible civil or criminal 
liability outside of TUJ. 

 
Social Media Suggestions 
We recommend that you: 
• Respect your audience and others. Refrain from using slurs, personal insults, obscenity, harassment or 

threats. 
• Act in good faith and be truthful. 
• Represent yourself accurately. Do not use questionable names and images for your IDs and icons. 
• If you open a social media page to comments, keep in mind that in certain circumstances you may be 

held responsible for the content of comments made by others.  
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• Understand and respect third party rights. This includes rights to privacy, as well as copyright and 
trademark rights that apply to texts, images, videos, music, photos and other materials. 

 
TUJ Rules 
• Avoid actions, even if posting “anonymously”, that may suggest to others that you are posting on 

behalf of TUJ or Temple University. (As a student, each of you speaks for yourself and, perhaps at 
times, for your student group, but not for TUJ or Temple.) 

• Students are prohibited from using Temple University or TUJ logos; Temple University 
logos, including the Temple T and Temple Owl, are for use on official University Web sites only. 

• Understand that the Temple Student Conduct Code may apply to online behavior and does apply to 
violations of TUJ and Temple University policies. The Conduct Code may be found here: 
http://policies.temple.edu/PDF/398.pdf.  

• Contact the activities coordinator in the Office of Student Services (OSS; activities@tuj.temple.edu) if 
you have any questions about how these Guidelines apply to your personal use of social media. 

• In addition to the few rules above, the rules in parts III and IV below apply if you are participating in 
social media as a leader or member of a TUJ student group (whether using the sites.temple.edu 
website hosting system or other social media). 

 
III. “Sites”: Free Personal Websites & Blogging at sites.temple.edu 
 
Computer Services at Temple University makes available free blogging resources at 
http://sites.temple.edu/ (“Sites”). Sites provides a simple and free solution for students and other members 
of the Temple community who want to build a website or blog for personal, group or academic use, using 
the WordPress platform. Each Site has a .temple.edu URL and comes with easy-to-use tools and templates 
ensuring that users won’t have to build a site from scratch. Please check out Sites! 

 
Access: A Temple University AccessNet Username and Password is required in order to create a Site. Site 
creators/admins/users have options to control the accessibility of their Site, ranging from open completely 
to the internet, to limited to people in the Temple community (persons who have an AccessNet Username 
and Password), to limited to student group members or other specifically-approved persons who have an 
AccessNet Username and Password. Individual posts can also be password-protected. Quick start guides, 
templates, ideas on the creative uses of Sites and support services are available. 
 
Policies:  The creation and use of a Site is governed by the policies stated and linked at the 
Sites Policies page: https://sites.temple.edu/policies/. Here is a brief bullet list of some relevant 
policies: 
 
• Use of the Temple University and TUJ logos are prohibited  
• Site owners are responsible for content, including comments 
• Content must adhere to Temple University policies and guidelines, including  Temple University’s Tech 

Policies (such as no copyright infringement, acceptable use, privacy, etc.) and the Electronic 
Communication Guidelines. Among others, users must not: 
o Post or link to any content that is abusive, vulgar, obscene (including but not limited to sexually 

explicit), hateful, fraudulent, threatening, harassing, defamatory, or which discloses private or 

http://policies.temple.edu/PDF/398.pdf
mailto:activities@tuj.temple.edu
http://sites.temple.edu/
https://sites.temple.edu/policies/
https://computerservices.temple.edu/tech-policies
https://computerservices.temple.edu/tech-policies
https://computerservices.temple.edu/university-wide-electronic-communication-guidelines
https://computerservices.temple.edu/university-wide-electronic-communication-guidelines
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personal matters concerning any person 
o Post personal correspondence or email communications without the author’s permission 
o Post any material that you don’t have the right to transmit under law 
o Post any advertising, promotional materials, or other forms of solicitation 
o Intentionally violate any other applicable law or regulation while accessing and using Site 
o Post any file that contains malware, viruses, corrupted files, “Trojan Horses,” or any other 

contaminating or destructive features 
• Collection of personal information is restricted 
• Site names are subject to review 
• Sites have a 250 MB quota 
• Backing up content on sites.temple.edu is the responsibility of the owner 
• Content will be deleted after two (2) years of inactivity or when the owner has left the university 
 
IV.  Use of Social Media as a Leader or Member of a TUJ Student Group 
 
TUJ students, including leaders and members of student groups, are encouraged to take advantage of social 
media in communications with current students, alumni and others. However, social media accounts set up 
by TUJ students – whether using the Sites platform or one or more external internet-enabled platforms – 
are NOT “official accounts” and any posts made from these accounts are not considered to have been made 
by TUJ or Temple University. 
 
If your club sets up a social media account, the following rules apply:  
 
1. Once a student group account is created, the group leaders and the account creator must immediately 

report the details of the account to OSS: URL, name(s) of account creators/managers, screenshots of 
the main and “about” pages, and group policies regarding access, posting and commenting. 

2. Student organizations are prohibited from using Temple University or TUJ logos.  
3. All TUJ student group social media accounts (both “Sites” accounts and accounts on external 

internet-enabled platforms) should clarify that the social media account is for use by a particular 
student club at TUJ. The name of the club, as registered with OSS, should be specified (though 
nicknames and abbreviations can be used in addition). 

4. All external social media accounts (not “Sites” accounts) that are tied to a TUJ student group should 
make clear, both on its main page and any “about” page, that the club, its leaders and its members (and 
any others who interact with them on their social media) do not act in the name of TUJ or Temple 
University. We request that the following disclaimer be used: 

Disclaimer: [Club name] is organized and run by students of Temple University, Japan Campus 
("TUJ"), and is editorially independent of TUJ and Temple University 
("Temple"). Any opinions expressed by the organizers or others [on this website/blog] [in this 
Facebook group/page] [and other social media they maintain] are those of the respective writers 
or speakers, not of TUJ or Temple. 

5. Club leaders and members have an obligation to arrange for transition of social media management 
responsibility if they leave the club or graduate. 


